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90% of Arabs use at Marketeers consider
least 1 social media Influencer Marketing in
platform everyday the top 2 marketing

activities when planning

I
I Nano and micro
influencers are on the
rise and are viewed as
more credible and
authentic

For millennials,
influencers are the #1
choice for discovering

new products
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Multi-Channel Unconnected
Communication Platforms
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Lack of Visibility

©

Legal Contracts &
Payments

Fake Followers




The Solution

YAAP’s end-to-end solution to streamline your IM needs & manage the entire process via our influencer platform

Q Find Profile by name or @harf

All Profiles  Sort by Audience Size v
Social Platforms
Platforms Audience Profile Keywords More Filters

Name Profile Type Category

a
@ Charli D'Amelio Individual Performing Arts

;,}‘ig Virginia Fonseca Individual Lifestyle

‘ dixie Individual Musician

:*‘.‘w Candy Crush Brand Gaming

Find the perfect Approve profiles, moderate
influencer profiles from content and manage your post
around the globe schedule on one platform

Breakdown: Platforms v

Platform

® Instagram

Total

Engagement Total Impressions

7566 99,801 387,532

7,566 99,801 387,532

Real-time campaign reporting
across multiple social platforms
and profiles



Reach

In-depth
analysis of 5.1M
social media

account across
MENA

A VAl Ila(JeCs

Lookalikes

Access up to 30
accounts with
lookalike
audiences
matching the
brands selected
profiles

RN
&

Talent
Relationships

1-on-1
relationships with
influencers and
their teams

Expertise

Dedicated in-
house team of
experts to manage
influencer
campaigns across
multiple social
platforms




| BRIEF | 8O0
=% @
a [ ] ) o
Campaign Influencer Approval & .
Briefing Selection Activation Reporting

Provide us a campaign brief and we will match the best influencers for the
campaign, grant access to a personalised content dashboard for approval of
profiles and posts.

Once the campaign goes live all post and campaign data will be available on
the brand’s reporting dashboard
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Analytics Mentions Affinity

Content Health  Estimated Fee  Growth

Gender

Mo Viogs

Lifestyle

200

& + Add to Campaign

© Dubai, Dubal, United Arab Emirates

& Profile Type: Individual

Authentic Followers Analysis
Run Analysis

Language

Tagger is the most sophisticated, new-age influencer
marketing & analytics platform. YAAP is the exclusive
partner across India & Middle East.

Historic Posts Global Brands Filters & Reporting
Features

Social Profiles Languages



The Technology

Audience Demographics Top Content

Tallia

) Fitbit Hubpay AudnceAge : A
Last Modified Jan 16, 2023 Last Modified Apr 28, 2023 o media@talliastorm.com
@ n
-
24 -
. & Message @ Internal Note
x = » o o
: - e o . o To: media@talliastorm.com
udience Gender Top Locations City
aryamemarat Subject: Vapes bars
e .
Marina Home Campaigns UAE Marina Homes PO " L
Last Modified May 09, 2023 Last Modified Mar 23, 2023 9% Send the first message to Tallia
Platform Name  Followers Count 90 Change | TP Locations (Country) Top Languages
® insagram 292834 +0.65% o’
 Ficebook
© e -
* i
© i
oo - B I v ® @ =~ = = & @ Tx  Templates

Campaign Overview Influencer Analysis Influencer Reach Outs

Count of Posts Count of Profiles Engagement Rate
1.87K 584 1.01%
Sum of EMV Sum of Likes Sum of Comments
$4.35M 2.49M 39.5K

Apr2 Apr s Apr 16 Apria Apr20 Apr22 Apr2a Apr 26 ™

Followers on Post Date Sum of Estimated Impressions Sum of Views
250M 55.7M 84.1K

Apriz Apria Apri6 Apris Apr20 Apr22 Apr2a Apr26

@ Engagement @ Total Impressions @ Content Count

Performance Over Time

Breakdown: Platforms v

Platform Engagement Eng. Rate © Total Impressions © Posts Potential Reach ©
® Instagram 7566 195% 99,801 n 387,532
Total 7,566 195% 99,801 n 387532

Feb 27 Mar 6 Mar 13 Mar 20 Mar27 Apr3a Apr 1o Apr17 Apr2a May1

e —————————————————— T — —

Content Approval Live Reporting Social Listening
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Influencer Search & Profile Analysis

Overview Analytics Mentions Affinity Content About Campaigns
Location
Countries Cities
== United States 15.95% New York City, New York, United States 1.5%
Huda Beauty . . )
Brazil 10.13% Sé&o Paulo, Brazil 1.31%
Beauty
00060®
= India 5.7% Los Angeles, California, United States 1.19%
oy 4+ Add to Campaign
& United Kingdom 4.31% London, United Kingdom 1.15%

© Dubai, Dubai, United Arab Emirates

£ Profile Type: Brand
+ Show More

Bio
Hello Beautiful People!! Thanks for visiting :) Occupatlon PRI
I'm Huda, the Founder and CEO of Huda

Beauty! For me, makeup has always been ...

see more

Makeup Artists 7.44%

Fashion Stylists

Authentic Followers Analysis

71.19% of this audience is authentic. Beauty Consultants 2.97%

@ Credibility Checks

Automated checks in place to recognize fake followers
and apply a credibility % to every profile

71.19% of this audience is authentic.

Location
Language
Demographics
Past Partnerships
Brand Affinity
Engagement Type

Authentic Followers Analysis

Notable Followers
Ethnicity

Audience Lookalikes
Interests

Follower Range
Engagement Rate
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Macro: 300K - 1Mil Mil +




Strategy and Creative Ideation
Influencer Recruitment

In depth Influencer Profile Analysis
Social Media Post Boosting

Brand Ambassadorship

Event Coverage with Influencers
Seeding Campaigns

Creative Studio for shoots

Creative Production
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The State of lnfluencer Marketing in India 2022
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THE INSIGHTS
BEHIND
THE INFLUENCE






Yaap
Social Media Stars We’ve Worked With

Areej Al Balushi
Oman

Nyla Usha 242k
UAE
1.4M

Tamara Al Gabbani
UAE

Khalid Al Ameri

UAE
™

Hadia Ghaleb :
UAE Mthayel Al Ali
1.8M UAE

731K

Ahmed Al Nasheet

UAE
™

Noor Stars Kris Fade Mo Viogs

Iraq - 24.3M
UAE - 430k UAE - 4.4M






Exclusive IM
Partner for

Dubai Tourism
(2023-2024)

P /ﬂ/ justfooddxb and dsf_markets

(=== swimrabbit - teach me how to dance (feat. xiwoong)

BACKSTAGES | sl g<If (AUS

We were selected as the exclusive IM
, A & oty partner for the world’s largest
/1. g - > p . / (3 . .
@) dxb_hune _ oo : @ lojain_omran with 2 others
(7 i r BRINING P ot 2t Tourlsm.Brand, for actlva.tlons such.
, al : as Dubai Shopping Festival, Dubai
: ' Summer Surprises, UAE National

Day as well as Ramadan and Eid.

‘[> 17.7M

P maamari11 with 2 others
¢ " maamarill - li> .8 blis

4
' P ;48 | For Dubai Shopping Festival, we
: ; -t collaborated with & filmed 70+

Emirati, Arab & International
influencers & achieved:

40M+ 3x

engagement of set KPlIs




Engaging Local
Influencers through
the Dubai Fitness
Challenge

We created buzz around Fitbit's
participation at the DFC for the 4th year
in a row by conducting an activation
with 30+ influencers in the UAE.

FITNESS CHALLENGE

8@ >< 8@ AED 33K+  76%

spends brand affinity

11.5M 2.3M

impressions social reach

Click Here To Play Video

i fitbit.



https://youtu.be/9bQfKEAU2Sw?feature=shared

Influencer
Marketing to
Highlight Bayut
App Benefits

We engaged iconic influencers across
categories to participate in the
campaign & highlight the functionality
& spirit of the Bayut platform. This
helped build brand awareness &
promote the brand's overarching
message #HomesLiveHere

, - 2.6M+ 97%
MO VLOGS

engagements positive
yuTube Vlogger and Luxury Cars Enthusiast _ .
sentiment

Click Here To Play Video

O bayut



https://youtu.be/HHe1yTjjOuc?feature=shared
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Beauty ' ¢
aif<aya . N

Click Here To Play Video

Beauty
=B

i i Back o ‘

Beauty

Generating Leads &
Bookings for Kaya
after the Lockdown

We created a video campaign to bring
consumers back into Kaya clinics after
the lockdown. The campaign
messaging focused on safety
protocols, which was amplified further
through Influencer Marketing.

133% 120%

Increase in Increase in
bookings site leads

MENA GOLD

Best use of Digital
Healthcare Sector

. kaya

\%\é\\&<§ SKIN CLINIC



https://youtu.be/fjiEbOc8wgY?feature=shared

== A High Production
Value Celebrity Film

From Scripting to Production in 12 hours!
Starring Chris Hemsworth
Oscar winning Director Robert Stromberg

& Cinematographer Jordan Buck

Top 10 campaigii
Media Campaigns, [Fo5 1 () Bscaaren

as awarded by -
Campaign ME

Meme-worthy

This highly talked
about video even
became a meme!

Click Here To Play Video



https://youtu.be/nuab3fAjDvE?feature=shared

Click Here To Play Video

A Celebrity Film
to drive Tourism

to Assam

We created a film to showcase Assam as
a preferred tourist destination,
collaborating with a celebrity with both
domestic and international appeal:

Starring Priyanka Chopra

1.2M

views in only a few days

25+

Media Houses covered the
campaign in less than 1 week



https://youtu.be/7T0W95RPWLU?feature=shared

Click Here To Play Video

Influencer
Marketing for the
World’s Largest
Tourism Brand

In order to promote Dubai as a one-
stop shopping destination for retail,
entertainment, arts and gastronomy, we
brought together 100+ influencers
from 20+ nations to create over 3,500
pieces of content across 6 social
media platforms for the 25t edition of
the Dubai Shopping Festival.

70M+ 100+

engagement on ground
activations

DUBAI
SHOPPING
FESTIVAL



https://youtu.be/UVQnVe62Zfs?feature=shared
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We conceptualized & created a
celebrity film with famed Indian rapper,
Badshah, to generate buzz about the
UPI digital payments app as an
extension of NPCl's long-standing UPI
Chalega campaign.

The video was created after the COVID
lockdown and highlighted key
features of the app while showcasing
engaging scenarios featuring the

rapper.

The song was made available to
stream across YouTube, Spotify &
Apple Music.

NATIONAL PAYMENTS CORPORATION OF INDIA


https://youtu.be/ZIgTwOBSu6c?feature=shared

Diving into Web3 &
the Metaverse to
Reach a New Audience
Through Influencers

A first for Apparel Group - We helped
the brand enter the Metaverse by
conceptualizing, creating & deploying
NFTs for TOMS that were put up for
sale on OpenSea.

The brand’s objective was to tap into a
new audience base (Gen Z) who was
actively experiencing the Metaverse.
The message was amplified through in-
store Influencer Activations with 14
Emirati & international influencers.

1.1M 32 pieces

Estimated views Of Coverage

Click Here To Play Video



https://youtu.be/rNPf5QExFrk?feature=shared

To amp up the online presence of ITC's
Responsible Luxury campaign, we
introduced ‘The Responsible Luxury
Fellowship Programme’ & shortlisted 18
influencers specializing in key arenas like
Lifestyle, Luxury, Food, Travel and
Technology.

This initiative became India’s largest
Influencer Engagement Programme in
the hospitality sector.

Impressions video views tweets

UGC entries

[TC HOTELS

RESPONSIBLE LUXURY


https://youtu.be/jj9Nn-b4r0g?feature=shared

Influencer Meet-
Up to Generate

Social Media
Launch Buzz

We generated social buzz for the
launch of the brand'’s products.

We put together an Influencer Meet-
Up over coffee to give people a first-
hand experience of trying the
products.

Gorgeous!

This enabled the brand to build their
social following & spread
awareness regarding the benefits of

SWISS .
o their products.

image

swissimagearabia

Click Here To Play Video

SWISS
image )

SWITZERLAND



https://youtu.be/vLyxd3kFn_4?feature=shared

Driving Engagement
through an
Interactive
Influencer Activation

To create talk-ability & invite people to
join in Sadia’s National Day
celebrations, we worked with a team of
local influencers who amplified our
campaign #TurnUpTheHeat by
running contest on their social media to
recruit teams for a cook-off
competition.

1.3M 2K+

engagement content pieces

Sadia




Click Here To Play Video

Transforming Brand
Perceptions
through Influencer
Led Campaigns

To transform RuPay’s brand perception
to that of a lifestyle brand, we created
30+ unique digital properties titled
RuPay Travel Tales & RuPay Foodie
Files, featuring celebrity influencers like
Harsha Bhogle & Vir Sanghvi.

This always-on influencer strategy,
which became trending thrice on
Twitter, was implemented to ensure
brand resonance in the consumers’

minds.
32M 16K+
impressions tweets

RuPay)


https://youtu.be/DKpe3saGN4U?feature=shared

We’ve made our mark

UAE, India, & Singapore

30+ geographies speaking 45+ languages

biggest influencer marketing campaign
in the Middle East

20+ award winning campaigns

Let the numbers do the talking:
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