VWHATEVER Br
YOUR BRAND S GOAL
OR OBJECTIVE
WE CAN TAKE IT TO
WHERE IT WANTS TO BE.







We Are Media-agnostic.

VWe Use Our expertise

N Through the Line Channels
To Take Your Brand's Message
To The Rignt Target Audience.

By Partnering With Those Who Are

At The Forefront Of Their Domains.







Science.

Applied to Life.™

E-GREETINGS
FLYERS
IN-STORE POS

As 3M India’'s agency, we
created a series of posters and
EDM's to spread the magic of
festive seasons across all their
partners and channels.
Themed conceptual greetings
helped standardize and
improve 3M's festive
communications across the

country.

Science.
Applied to Life.™

May the bells of safety
Jingle all the way.

Seasons greetings from 3M Personal Safety

Science.
Applied to Life.”

First and only

company to
have Bl
approvals for,

Make safetr)a part
of your cele ratlﬂn'

3M Personal Safety Division wishes
a very happy Pongal. e




Science.
Applied to Life.™

TAKE THE

Science.
Applied to Life.”

LEAP

POWER OF PARTNERSHIP

COLATERAL

A gathering of 3M personal safety
divisions key partners, stakeholders, and
other members of the eco- system.

it R e

Location -Goa India

Get readyto

TAKE THE

/LEAP

youhaven talreadyipacked’your bags, now is
[ ETore we see you at the

Bt in Goa. Let’s come

Block your dates from

22" to 24" July, 2018

Date: 22 to 288
Venue: Grand'\§i§@

Venue: Grand Hyatt, Goa
RSVP: N. R. Suraj (99000 96910)




Science.
Applied to Life.™

OFFLINE
POSTERS
PRINT

An on-going campaign, that aims to
firmly place safety in the same mindspace
as 3M personal safety division.

Talking primarily to factory employees,

their superiors and finally the the CEO'S

Take the pledge
for a safer
workplace

to Sign up on our
page to embark on a journey
for a safe workplace.

Millions have
pledged for a
safer workplace

A strong move Now it’s turn
from you.
A revolution for

your workforce.
Maka,-iﬁty

#IMScienceofSatoty



EVENT
COLLATERAL
COMMUNICATION

An eagerly awaited event, FUELWATCH 2018

FUELWATCH is held every year in all

Volvo Trucks global markets.
Deliverables were in the form of 12+
emailers, invitation and thank you
letters, onsite flags, banners and
standees/posters in offices across
FUELWATCH 2018
the country.

Location - Andhra Pradesh India

GEAR UP
FOR ACTION

FUELWATCH 2018




CAMPAIGN
PRINT
DIGITAL

On World Environmental Day,
Volvo Trucks launched an EDM
and print campaign.

As part of Volvo's commitment to

protect the environment.

SAVE OUR SEAS.
SAVE YOUR
HEALTH.

Wi ik of 1ong of PiRESC iy avarydng, fmm
peckegirg ilema ko the daskibaerd in your car.
Magana amounts of this pastc ends up n thi
orwan. This s harardous on e ocran and us,
22 i capisren Mo loong, tha lorger ¢ loms.
This plardc s 250 Absorbod by marne Ife ang
oniers the food chan.

Since plashc does nol biodegrade, Tens are vays
o com bl

LY
Wabrn Trushos Bereng Mragresa.

ENVIRONMENTAL SAFETY
BEGINS WITH THE BIN

Segregate waste

Irnprope cepeil of
s pwrtrve et and p

The 4-stream waste station

htaw-gedry Uriwantind i IS e i, pour By irplementig a sivple d-tnm wadn

lieguirde diewn Tha crain, Gr dump msleals on the stalion sysis al wors end Fome we Gan
pround. Disponal of wasts thanh Seg gt on avcorpish e coo saie goals edivcually,
o sagnicanty contibule i ervironmiarta
ST SRt il wE s wr vl bwing.

myaderT, g Banks and disung sele soences

Hen ] Solid Wasle
Pepar - [t Fhbeng

phuminum e,
restal rrs and Cans)

P cagm, pladis,
napiine

ENVIRONMENTAL CARE -
OUR NO.1 VALUE

e areargnmortal work it lcesed on global
o thiplting rescuncen, e s
r. W have made eppnoant mprosTants
s thies o with sl oot products

fio s ranemonrg radualy o enesaklo fuss

Fanisg Cnceons b an and waisr o e
WRAAE R

¢ Dervploping products that are closs o 5%

a8 rreplaraed
BES servivl raliel

LY
Wabrn Trushos Bereng Mragresa.




PACKAGING
WELCOME KIT

Designed to welcome new truck
owners into the Volvo family, the
welcome kit contains a certificate

and a potted plant.




LOOKING BACK WITH PRIDE.

PRINT
DIGITAL

Volvo celebrated 20 years in
India and launched a 6 series
campaign.

It talked about India’s future
and how Volvo trucks would
partner India, in her vision,

with exponential growth POISED TO TRANSPORT

DRIVING THE CONSTRUCTION THE WORLD'S FASTEST GROWING

INDUSTRY TIJWHHI]S T ECONOMY INTO THE FUTURE.
USS 7385 Bllllllll.

across businesses and
segments.

CAMPAIGN MOVING AHEAD WITH CONFIDENCE. .

GIVING WHEELS TOAN

ECONOMY THAT IS - .
GROWING AT 73%

SMART TRU[KS 0

HELPBULD ~  |ip.

100 SMART CITIES. i

]




amazon.n
N

CAM DA| G N ' ; . In fact, more Rs. 15 lak
PRINT IS
DIGITAL PEN::CPUBLISH

_77

We'v partnered with Amazon 0 s o A B o ¥

STt §-g g R A Iuerer gnfl | udT fhaa @ A )R 70% T@ B Faee) el |
MFT ey wpTe g9 O R e RS I | 3FR 319 BT a9 Ugd MY, o SMIDT Th

Kindle Direct Publishing for st 80l i ol Sl w2 o @1 g e Amazon Kindle Direct Publishing (KDP) is a free and easy self-publishing
t h e | on g est t| me | A3 f| rst S i service that helps you take your book to millions of readers across the
: 1

-1
ama;on globe. In a matter of minutes. If you love to write and dream of becoming

PEN pUBL'SH a published author, this service is for you.

Amazon KDP went ahead 8 ,

and invited Authors to send

3 o B A TE FHIRT B b & - VIS BEi (2,000 T F SAT€T), B A1 SR | The Amazon Pen to Publish Contest is a unique You can publish in English, Hindi or Tamil. KN § | - @

opportunity for you to self-publish your work and

in their work to be reviewed SR P & A A @ R

. . . . . on KDP. You can publish any work, including short stories, Publishing \ Keep control of yo
. o A R I B b SrRae ufaRiT # §-9% & WU # yHRia o | . Pl ' 9 ublishing F—
L N poems and novels in any genre. thai ninute and set your
by accomplished authors. The o 7 e e & :

« ‘pentopublish2018' PGS Bref | like . Ramakrishnan, Era Murugan, Ashwin Sanghi and (stall details to come here) at The Hindu Lit For Life on Kindle stores (7] Make changes to your
« ol €95 P KDP Select’ Warm # b HR | Rashmi Bansal. If you are a finalist, you will get a literature fest in Chennai between January 12 and 14, 2019. worldwide in books at any time.

reSU |t WaS a m a maZ| ng UI??:'T' W]L\F?T\Tfi'ﬁr[ l\(\, 9,2019 a% ?;T| And of the contest take home hour

Earn up to r

Ca m pa |g n t h a t Se n t A m a ZO n 3 SIFBRY 3R 9T o1 @ forg www.amazon.in/pentopublish <& on :’e{j :::S?g;:c":”d' . Publish your work in English

Tamil, Malayalam, Hindi

arn money
earn more money and many other languages.

KDD’S bra ﬁd reCOgﬂltIOﬂ kindle f’;‘;"’;ﬁm - — through Kindle Unlimited.
through the roof!




BUILT

QDR uality Revolution

CAMPAIGN
PRINT
DIGITAL

As part of their CSR initiatives, Toyota
India wanted to create awareness
about how much paper they had
saved through their “Reduce Paper
Consumption, Save Power”
campaign. With a perfectly executed
print campaign, we accomplished
visibility for this campaign and
established the green credentials of

Toyota India in the market space.

_2% "rma

BUILT < TOYOTA
m Cherality Revolurion

In 6 years. THM has consemed
216 Tons of paper

The power utilized to produce this

feantity equals consumption in

10 households for 18 years
34.5 tons of paper

used In FY 2015 - 16.

Power used equals requirement of

10 households for 2.9 years.
9% reduction

in paper consumption will save power
required for

10 households for 1.7 months.

QR Al

REDUCE PAPER CONSUMPTION

An initiative by Administration Department




NOKIA

CAMPAIGN
PRINT AD

Having partnered the launch of the new wave
of Nokia mobiles in India, Nokia wanted us to
create some excitement around the festive
season. The Nokia 3 and the Nokia 5 were
promoted in this campaign which
consequently saw a distinct uptick in sales.
Exciting offers in co-ordination with a
spectacular ground level activation campaign
saw the Nokia 3 and Nokia 5 become

household names across the country.

NOKIA
#UniteFor

Celebrations l

New Nokia Smartphones

Nokia 3 |

with 8MP front-facing camera

=y ey Shoot better selfies
Built to last
:\:@J ¢ (E%L:]

Scratch and Win Exciting Prizes

Royal Enfield Classic
Assured Gifts
é I'Iféﬂ- Ciata mmmp

vodoforse | for 3 months Trovyl m,.;::;

#Ur"tefu‘ U e niintie i webact LaDS aurer | Make by Trip ofter vl 6l 71

{@Nokiamobile




LIFT BRANIDING

When your brand is the world's
premier payments partner, you don't
do it without your employees being a
major priority. PayPal wanted to
showcase their amazing benefits for
their employees through a series of
posters and internal branding
elements. We created a stellar series
of collateral for them that depicted
each and every employee benefit the
company offered. The posters were an
instant hit and exist to educate
employees about the benefits offered

to them by PayPal to this day.

#PayPalGIVES

P

ACROSS
THE GLOBE.

PayPal'GIVES drives

positive social impact

¥ aCross Commun '_i-:'-.'-' |

donations and
employee volunteerism.
We enable more
financial cpportunity by
increasing the volume
and scale of charitable
giving around the

world

#BenefitsAtPayPal

GROW YOUR

-

7 ¥

FAMILY TREE.
| |

know that our
al Insurance

g covelrs costs of IVF and

infertility treatments,
for employees at no
additicnal cost.

i

ANSAGT IN
DIA .7\

UIVE MORE
J/1Tr] PAYPAL,

ParPaltecopitiant

SHINE
AND BE THE




Ml Xiaomi

CAMPAIGN
PRINT AD

As a brand Xiaomi is never one
to shy away from challenging
established norms. With a series
of themed POS posters, Xiaomi
wanted to display offers on their
mobile phones across all their
outlets in India. Shown here are
a couple of examples of in-store
posters we created for Xiaomi to
help them achieve their sales

targets across festive seasons.

A

£ e e

NEVER BEFORE PRICE CAPTURE HOLI.
IN ALL ITS GLORY.

P A0S Bar | cifibank | [-m| 4Xp usac Inclusine Bank

- h i ﬂSBli : | b‘nm.m.rm: () union Bank m




S INIWAD,

There are superheroes and then there are
Supermoms! Mantri Square, Bengaluru
conducts a Supermom contest every year to
award the best moms among its walk-in's. For
the fifth edition of the Bengaluru, we created
an unmatched experience that was a runaway
success. However, to create footfalls and drive
up registrations, we had to crack a campaign to
get public interest in the contest. “Because not
all superheroes wear capes” was a spectacular
hit that sent registrations through the roof,

The event was a smashing success.

#MantriSquareSuperMom17

Mewts|

Because not all
superheroes wear capes.

Every mom is a supermom and that's why we want
ta make Mother's day the perfect day for you!

@

manTRrI
sSQudareg

iT’s NEVER ENOUGH!

Register to join Supermoms of Bengaluru 2017 and
get a chance to win these amazing prizes.

Exciting prizes await the winners*

WiN &
Haolicey in
bai

Reglster at Mantri Square Mall or log on to www.mantrisquare.com
between 20 April & 37 May, 2017

#1, Sampige Road, Malleshwaram, Bengaluru, Karnataka - 560003,
woamerantssguareceen 0 Oficidantrisguare B @htantrisquars (B mastrivguinebls
For more Info:

Call: 9566400700
Email; mantrisguaresupermoms @gmail.com

“Terva & Condivgrs Appty



THE TIMES
OF INDIA

CAMPAIGN
PRINT AD

As the go-to agency for
some of the Times Of India’s
most high-profile events,
our ATL work for them
stands out as some of the
most creative. Live Concert
Print ads and individual
event print ads are some of
the creative print work we've
done for TOL.

THE TIMES
OF INDIA

TRAILBLAZER

OF RETAIL LEGENDS

The Times of India s proud to annownce the launch of its
caffes table book, ,an o to the success stories
of some of the biggest names in the retail sector of Tami MNadu

Jain us as we celebrate the vision of eminent personalities who have
been major contributors to the EConomy of the state,

Chief Guest

Minister for Tamil Official Language and Tamil Culture,
Government of Tamil Madu

Date: | Time: T:00 pm onwards
Venue: Chennal.

THE TIMES OF INDIA

GUARANTEED TO AMAZE!

@ 4™ EDITION OF
7 N\Tinmes

DATE: 19,208 21JAN 2018 | TIME: 10AM - GPM

VENUE: OLD PORT GROUNDS,
PUDUCHERRY

SENTRY FREE

. . P ;
. S A\ A . a
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4 P 3 \ - s
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Superbikes Display by Stunt Battle by
CHEMNAI SUPEREIKERS CLUB KTM

Remote Control Car Racing Competition

To Participate send your Name, Age to M murali & joyrisinghobby.com or SMS 58849 60807

For Details Contact : +91 72990 30533 Follow us on#timesautoexpo
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CAMPAIGN
PRINT
DIGITAL

UNICEF wanted us to create a series of
posters warning people during an
outbreak of Cholera on how to avoid
contracting the dangerous condition. With
posters depicting unsafe and unhygienic
conditions as well as people practising
ways to keep away Cholera, we came up
with a series of posters that were
appreciated internationally for their brevity
and reliance on imagery to drive home the

message.

AVOID CHOLERA
WASH YOUR HANDS

EVERY TIME

YOU USE THE TOILET
AND BEFORE YOU EAT

AVOID CHOLERA

WASH |

VEGETABLES
BEFORE
EATING

Ry
%

WASH YOUR

HANDS

EVERY TIME

YOU USE THE TOLET |*

AND BEFORE
YOU EAT

Fod mione mloimation,
pleirse call the MOH 1oll-frae ne by daling: 1144
e - =




2 HINDU

56% 4

CAMPAIGN
PRINT

As one of the premier agencies
of the Hindu, we have created

some nice print campaigns for

: . Happy Onam!
them. Shown here is a print ad Q - : &)
4 [ ] o S i,

we created for their Onam ad e - % ! ) £ .
geared Eovvardz their p WET your R oo & a T DU
revenues ahead. s :

a dve rt | Se rS Th e SeCO n d IS a Do you want your brand to wear the crown this spason? The time

i% heere. Onam is the most extravagant festival of Keraky and with
it comes happiness, enthusiastic buying and heavy discounts.

C reat |Ve D M t h at |S a It is also the ideal time to make your brand visible and go full

steam on revenues. And what better way to do it than advertise

with The Mindw, Keralas Mol English daily? Because of its

h a rd - h |tt| ng |d ea ta rg eted at a irnmiense resch and guality journalism, it is the mast prefenmed

neExspaper among readers and advertisers

very specific audience. Apart e o et b Enghen it R
from these, we've done more THE S HINDU BusificssLine
amazing work for The Hindu

over the years.




THE HINDU GROUP

Busini¢ssline

3 .' ity -

DOYEN

JWLEDGE

1 it Felintiosbinn aff T Tinest Fbadiboans dhatitiatians of innatadn
In um wwenieg abudddd with thae vtars of haalthcars in Bamatsba, we sre colabrating

o s f oty b bt s ok ot 2 et = INVEST IN YOUR GATEWAY TO EUROPE:

o top with inewovation, grin and sheer belief in thasr sbiliny 1 oransform the industry.
Todhey, s v hosucoring Tha Dioysns = Gunrdisns of Maalthears in Karnitaks.

DATE: d

WEMUEL, H ¥ ok

CAMPAIGN ¥ A =

Sy il e i Tt ] A el e bes Wit (B gy W iy DT T Hsks Comay Wit Promdesn - Mg Moy Covap

PRINT Y Bl 0:c0:%

FRESENTS

As part of creating experiences for
The Hindu, we also provide EXCELLENCE IN
: : . EDUCATION
end-to-end creative solutions in
getting ATL traction for their events.
Showcased here are a few ads we've

done for The Hindu DOYENS series

and one we created for The Hindu
Businessline Invest in Belgium

Conclave.




I
We're nere. We're pola.

We go where no one else does.

We're creative and we get it done.
l[deas with pedigree, executed in style.
We're e¢» and we're listening.







